
How the practice of unlocks 
& leads to better business 

outcomes.



Addressable, privacy, tech stack 
comparisons…

What about 
the side 

of data?



In a world driven by machines, technologies and 
algorithms,



Data



At OMD, the primary technique we employ 
to develop richer emotional insight is
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… Show me that this empathy stuff
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GAME OF THRONES VIDEO 



Sure… but and are natural bed 
fellows



Power of 

Escapism: 66%

Aspiration: 65%

Expertise: 64%

Community: 59%



14

ANCESTRY VIDEO 



Step into our best shoes to understand the moments 
that are to people
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video

SICK KIDS TORONTO
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MCD AUSTRALIA VIDEO 



The creativity spark will fail if we 
don’t embrace metrics of 
success



A renewed focus on

metrics of success
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AGE UK VIDEO 



Top Tips:

How the practice of Empathy 
unlocks greater creativity & ROI Curious ethnographers

Real World observation, qual groups, interviews
Case Study: Mountain Dew Amp Game Fuel

Disciplined desktop researchers
Syndicated data, commission research, 
Case Study: Coco & Ancestry.com

Data enthusiasts
Decision Trees, Test & Learn Plans,
Case Study: McDonald’s Capacity Delivery Management



Things to…

Build memory muscle to ensure the 
Practice of Empathy leads to more 
valued Experiences 

Build Diverse Teams
Begin every brief as a team with 1 person from each department.
Case Study: Sick Kids

Foster a culture of radical 
collaboration & rapid prototyping
Leaderboards for campaign shares, monthly learning WebEx calls

Put in place long-term measurement 
goals with clear business outcomes
Case Study: Age UK



In closing.

The currency that people will 
exchange for deeper and more 
meaningful brand experiences.

It will allow us to craft the most 
timely and relevant experiences for 

audiences.

By moving our consumers to an era 
of better decisions, faster… we will 
build stronger connections in spaces 

and places and deliver growth.


